
T e n n e s s e e ’ s 

BUSINESS
Vol. 21 No. 1 2012

Published by
 Business and Economic Research Center 
 Jennings A. Jones College of Business
 Middle Tennessee State University
 Box 102
 Murfreesboro, TN 37132
 (615) 898-2610
 email: berc@mtsu.edu

Sidney A. McPhee
 President, Middle Tennessee State University

E. James Burton
 Dean, Jennings A. Jones College of Business

David A. Penn
 BERC Director 

Horace E. Johns
 Executive Editor

Sally Ham Govan
 Publications Editor/Designer

Website
 www.mtsu.edu/berc
 
AUBER Publications Award of Excellence 
 1991, 1996, 2000, 2004, 2007

Tennessee’s Business provides an exchange of ideas in the 
fields of economics and business among businesspersons, 
academicians, and government officials. The opinions 
expressed in the articles are not necessarily those of the 
Business and Economic Research Center, the Jennings 
A. Jones College of Business, or Middle Tennessee State 
University (MTSU), but are the responsibility of the 
individual authors. The material may be reproduced with 
acknowledgement of the source. MTSU, a Tennessee Board 
of Regents university, is an equal opportunity, nonracially 
identifiable, educational institution that does not discriminate 
against individuals with disabilities. 

  Spring 2012  Tennessee’s Business Vol. 21, No. 1




